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DISTRICT 112 NEW ZEALAND NORTH DIVISION REPORT

Division | K Division

Director Name

Helen Madden

Report date

25/04/25

Division Clubs

Area 1 Area 3

Club Name No. DCP Club Name No. DCP
Members | Goals Members | Goals

Whangarei Toastmasters 18 (-6) 6 (+2) | Warkworth Club 15 (+1) 5 (+2)

Toastmasters @ Lunchtime | 19 (+1) 8 Hibiscus Coast Club 19 (+6) 5 (+1)

Bay of Islands Toastmasters | 10 (-1) 3 Silverdale-Orewa 14 7 (+2)

Toastmasters

Northern Impromptu 9(-2) 5(+2) | Riverhead Toastmasters | 13 (-6) 5

Club Name No. DCP Club Name No. DCP
Members | Goals Members | Goals

East Coast Bays 17 (-8) 8(+3)

Toastmasters Club

Albany Toastmasters Club 22 (-2) 7

Academic Toastmasters 26 (+6) 5 (+3)

Sunnynook Toastmasters 15 (+1) 7

Toastmasters at Kristin 17 (-2) 6 (+2)

Support

Club Coaches - what clubs have a coach appointed, and what clubs still need a coach

appointed?

Clubs with coaches:

- Sunnynook Toastmasters: Marcus Bristol & Glenda George

Club Support — what clubs would benefit from additional support, and what support is required?

period.

Northern Impromptu, Bay of Islands and Riverhead clubs could benefit from some PR support
with an aim to increasing membership which has dropped to quite low numbers over the last
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New Clubs — Prospects, leads, clubs in formation
What is the progress, and what support is needed?

No new clubs pending at this stage

Division Events
What events have been held, and what feedback have you received?
For example — COT, Area or Division council meetings, Area or Division contests, workshops etc

| have held one Division K Council meeting since my last report. Realignment and upcoming contests were key
items for discussion.

What events are being planned, e.g., club anniversaries, DTM awards etc.?

None

Challenges
What challenges is the Division facing, and what potential solutions/assistance is needed?

Issues Solutions

Relatively low membership in some of the clubs (as Heightened PR campaigns to attract more members
mentioned previously).
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